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ABSTRACT

Thesis Title : Pages : 29
University : Chihlee University of Technology

Graduate School : Departmant of Information Management

Date : April, 2018 Degree : Master

Researcher : Yang, ZongHan
Advisor : Chiu li li

Use the structure of online shopping to study the feasibility of customizing
consumer products from the website, and also use the online community platform to
promote commodities and sell products in order to achieve a win-win situation in
sales and promotion. It is also the first time to use The operating community
platform brings the uniqueness and brand image of clothing, and uses ingenuity and
creativity to produce products that make consumers feel unique, forming a business,
creativity, and unique iron triangle.
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